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fight,” Andy recalled, instead it led to
grower-winery agreement that solutions
needed to be worked out mutually for a
common problem.

“Nobody has the ‘answer yet,” said -
Beckstoffer, “but I think everybody is -
working toward getting wines that are
full-flavored with less alcohol. What
you’re going to see, I think, is winemak-
"ers will get more restrained and elegant
wines and hopefully get the alcoholic
content down.”

Beckstoffer speaks positively of roé.
.the Valley has developed in his nearly
four decades here.

“You’ve got 400 wineries here. When I
came here there were six big ones,” he
said. “They understand about the quality,
they understand about marketing and
you’ve got strong organizations now —
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the Grape Growers Association and,
hopefully, the (Napa Valley) Land Trust
... People don’t realize there is more land
under conservation than there is in the
vineyards (10 percent versus 9 percent).

. “So, one of real hallmarks of this place
is conservation-and there are really strong

organizations to make that happen, which'

you didn’t have years ago. I feel very
good about the Napa Valley.”




